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"To build a new socialist countryside is launched by government in order to push 
the rural reform and develop. There is a close relationship between rural 
communication and rural development. Building new socialist countryside provides 
some fresh materials for the study of rural communication. This thesis figures out 
some valid mode and effects of rural communication through government policies on 
the basis of studying the new idea of countryside, and provides some suggestion for 
the effective communication of government policies. 
The study which chooses two villages demonstration of the new socialist 
countryside construction as subject investigated, takes advantage of Roger's Diffusion 
of Innovations theory, analyze and summarize communication mode and effects of 
new countryside idea by inspecting the communication and executing process of the 
concrete policies. The thesis uses field research mainly, Questionnaire Survey and 
case tracking, collect materials by participant observation and in-depth interview. 
Government focuses on make and educate the examples in the process of 
spreading new socialist countryside idea which includes three stages：cognitive 
process, persuade and Implement process. On the first stage：villagers get the 
information about their own benefits through meeting. On the second stage: The other 
villages, villagers' Model behavior, press from group and the personal relationship 
play a key effect in the decision of their views. On the third stage: cadres in village 
and retired in team like opinion leader play an important role as a bridge. 
Although group communication plays an important effect in the communication 
of new countryside idea, other media will be one channel of getting materials for 
villagers and make up for the shortage of the important materials. 
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① 根据农业部发布的《2008 年中国农业发展报告》数据，2007 年，中国总人口为 12.9227 亿，其中乡村
















































































































































































































































出的书记刚 30 出头、村长也不过 40 多，走马上任后就为村里的发展做了一个总
的规划。用 3 到 5 年时间把双井打造成一个茶叶专业村，引进外地老板投资，结
合本村的茶叶户和加工厂，进一步打造好“双井绿”这个品牌。2008 年，双井
村申请下了国家农业综合开发项目，村委会与县茶科所签订项目合同，双井成为
国家良种茶苗繁育基地。茶苗基地总面积计划为 800 多亩，其中平整土地 500 亩，
项目区流转土地 346 亩。 
双井村民风淳朴，村民乐观勤劳。当我初次走访不熟识的农户时，他们大都
笑脸相迎，热茶奉送。无人的农家大都大门敞开，姐姐说，她在学校这么久，白
天从来没锁过门，钱放桌上也没人拿。夜不闭户也可安稳入睡。2009 年的 1 月，
大雪刚过，村里县茶科所承包的茶苗基地上，就有不少中老年村民在栽种新茶苗，
挣取一天 40 块的收入。 
双井村还具有较完善的传播环境，该村 2002 年实现“村村通”，98%的农户
安装了闭路电视，可以接收 30 多个频道。2005 年全村接通程控电话，2007 接入
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